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Retail Management 
[kqnjk izca/k 

 

Visit to any branded Retail Store observe the below mentioned aspects of the store and write the 

details in about 80-100 words each question. Can use diagrams , Charts, Graphs etc. 

vkidks dksbZ Hkh czkaMsM fjVsy LVksj fothV djuk gS vkSj fuEu fcUnqvksa dh fMVsYl 

LVksj ds ek/;e ls 80&100 'kCn izR;sd iz'u esa fy[kuk gSA vki vius mRrj esa xzkQ ] 

pkVZl] Mk;xzke dk mi;ksx Hkh dj ldrs gSA 

 

1 Introduction of visited Branded Retail Store 

 vkids fothV fd, gq, czkaMsM fjVsy LVksj dk ifjp; nhft,A 

2 About the store 

 

Name     : ------------------------------------------------- 

 Address& Contact No.  : ------------------------------------------------- 

       ------------------------------------------------- 

Year of Establishment  : ------------------------------------------------- 

Working Days and Time  : ------------------------------------------------- 

Total Area of the Store (in sq.ft) : ------------------------------------------------- 

 LVksj ds ckjs esa & 

  1- uke %% 

  2- irk %% 

  3- LFkkiuk dk o"kZ  %% 

  4- dk;Z fnol ,oa le; %% 

  5- nqdku dk dqy {kS=Qy %% 

 

 

 



 

3 Product based store layout 

 mRikn vk/kkfjr LVksj ysvkmV %% 

4 Product segmentation 

 mRikn foHkfDrdj.k 

5 Product mix 

 mRikn feJ.k 

6 Window Display 

 foaMks fMLIys 

7 Online Retailing App 

 vkWuykbZu fjVsy ,i 

8  Payment Procedures (Online/ Offline) 

 Hkqxrku izfØ;k ¼vkWuykbZu@vkWQykbZu½ 

9 Suggestions 

 lq>ko 

10 Conclusion 

 fu"d"kZ 

11 Limitations 

 lhek,¡ 
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