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Session 2024-25
M.Com - IV" Semester Examination (MKT GROUP)

1. Consumer Behaviour
[ Max. Marks : Regular-15]

o A g B SR o | wdl geEl & of wE g |

Answer all three Questions. All questions carry equal marks.

HIGATHD FdeR B YR SITT | SHB! AeHdl, el Ud Jcd Pl FHSLY |
Define organizational behavior. Explain its need, characteristics and importance.

SUNIERIT STTHITT I 3T T TS © ¢ SUAIGT AT DI UlhAT DI FHSISY |

What do you mean by Consumer Research? Explain the process of Consumer Research.
AR B FAFA=T fa=ReRIe &1 |98y |

Explain the various theories of motivation

2. Advertising and Sales Management

“fasgs R R T WY AT 8, ey 81 1 S U B ATATIHAIHD
YRAT HITT |

"Money spent on advertising is an investment not a waste." Critically examine this
statement.

AR 9T [T @ 3019 A1 TASIA § 7 30h oTH-gll FASTSY |
What do you understand by Press Advertisement? Explain its merits and demerits.

fastro sore fomtor & faf=r sravermstt o1 g9y |

Explain the stages of making Advertising Budget.
3. Rural and Agricultural Marketing

FTHOT SR [THTFIRIOT T 3T FAT THSA & 2 ATHUT SR FI AHTFARIOT ool
IMYRT W) foam Srar go?

What do you mean by Rural Market segmentation? What are the criteria for segmenting
a Rural Market?

fadRoT arfEdmrell & 31T T FHSIA © ? SUHIdT Al B R aifgdrei & 3
TSy |

What do you mean by channel of distributions? Mention the channels of distribution of
consumer goods.

IRA o g gl & fAuoE &1 acda Rerfa @1 fademr SISy | 399 gar &
IUY TSy |

Discuss the present scenario of marketing agricultural goods in India. Suggest
measures for its improvement.

4. International Marketing
faffiest 9 & faTa F0 s Fid-Hlad & §2 fhdr [31a F0dT & TIa S0 gefad
el dTel gcehl HI SATEAT HITd |

What are the different types of export organizations? Discuss the factors influencing
selection of an export organization.

HeeTSE fAUure 7 Hed [AUROT $r gishar gasmsy |

Explain the process of price determination in International Marketing.

gcTe] fITd & RIT MR & ? S99 oY U4 QIui bl fdda= s |

What is meant by Indirect Export? Describe its advantages and disadvantages.




Session 2024-25
M.Com - IV" Semester Examination (TAX. GROUP)
1. Direct Tax in India

e - i 9 Ul @ SR ford | it ueHt & s @R B
Answer all three Questions. All questions carry equal marks.
1. RIAR ARl IR BRAT Ud SIRISA B Gl ATIDHR SMATIH & UIae =i bl
ERIENS!

Explain the provisions of Income Tax Act regarding preparation and filing of Return of
Income.

2. X fauRor & Affea gt w0 g@=msT |

Explain the different types of method of assessment.

3. o ocwl & [I%g oMyad (QT4Ie) & 8T 31diel &I ST Hehdl & 7 37°rel I
faftr &1 aoiey RS gur T e & Feaet # 3Mgerd (3rdie) & ISR 1 auT=
ffST

Against which orders can an appeal be filed with Commissioner (Appeal)? Describe the
procedure of appeal and describe the powers of the Commissioner (Appeal) regarding
appeals.

[ Max. Marks : Regular - 15 ]

2. Business Taxation
1. g sfewfoa oRar & Fa 3 & oer @ & FROY 2 HF HiaT q 3
IRaR H FI T F TE SST A 502

How would you determine the total income of Hindu Undivided Family? Which incomes
are not included in the total income of H. U. F. ?

2. {1 X feouoly fof@ar

(31) QI o9 Ud
(@) AR B vd foeg srfaenfaa afar 7 smyet i e & 3R |
Write short notes on the following:

(a)  Book Profit and
(b)  Distinguish between firm and HUF from Income Tax Point of View.

3. HEYSAT & Fel 3T I 00T HT fafer Twsmsy |

Discuss the method of computation of total income of a company.

3. Goods and Services Tax
1. ®=g SIS Ud I Sivae] &7 8 2
What are the Central GST and State GST ?
2. Repvs & ol des & A1 el b SM dTel SXATdSll ol Gl QoY |
Give a list of documentary evidences along with refund application.

3 Siead! fafam & sfavd #1fie faaxrforal & efSd uraenm=i &1 goi9 BTy |

Describe the provisions of GST regarding monthly returns.

4. Advanced Study of Goods and Services Tax
1. SigEeT e | wafdd § dia—a enfid § 7
Who are included in the term 'Person’ as per GST Act ?
2. USRI YAT-UF | HeEE @l fafg 9arsy |
Explain the procedure for amendment in registration certificate.
3. HHTOTI BT ST B STAT Dl T df fafer 918y |

Show the method for calculating Tax liability in case of composition.




