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lwpuk 
 

1- vkarfjd ewY;kadu gsrq vkidks izR;sd fo"k; ds rhu iz'u fn, tk jgs gSaA vkidks 

rhu iz'uksa ds mRrj ,&4 lkbZt ds istsl ij Lo;a fy[kdj fnukad 21 Qjojh 

¼'kqØokj½ dks izkr% 9%40 ls 11%00 cts ds e/; vfuok;Z :Ik ls egkfo|ky; esa d{k 

Øekad 210 esa tek djkuk gSA 

2- izR;sd iz'u dk mRrj ijh{kk esa iwNs tkus okys nh?kZmRrjh; iz'u ds mRrj ds leku 

fy[kuk gSA vkarfjd ewY;kadu ds dqy 15 vad gSA bl izdkj izR;sd iz'u 5 vadksa 

dk gSA fo'ofo|ky; ijh{kk 85 vadksa dh gksxhA 

3- izR;sd fo"k; ds izFke ist dk QkesZV iz'uksa ds lkFk gh osclkbV ij fn;k x;k gSA 

izR;sd vlkbuesUV ij izFke ist QkesZV vuqlkj yxkosa rFkk blesa lHkh vko';d 

tkudkfj;k¡ Li"V v{kjksa esa HkjsaA 

4- fo|kFkhZ vius oSdfYid fo"k; &Marketing or Taxation Group ls lEcfU/kr pkjksa fo"k; 

ds vlkbesUV rS;kj djsaA 

 

uksV%&mDr fu;r fnukad dks vlkbuesUV vfuok;Zr% tek djkosa vU;Fkk vkids vad 

fo'ofo|ky; ugha Hksts tk,¡xsA blds ftEesnkj vki Lo;a gksaxsA 
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Session 2024-25 

 M.Com - IVth
 Semester Examination  (MKT GROUP) 

1. Consumer Behaviour 
 [ Max. Marks :  Regular - 15 ] 

 

uksV %  lHkh rhu iz'uksa ds mRrj fy[ksaA lHkh iz'uksa ds vad leku gSA 
 Answer all three Questions. All questions carry equal marks.  

1.  laxBukRed O;ogkj dh ifjHkk"kk nhft,A bldh vko';drk] y{k.k ,oa egRo dks le>kb,A 
   Define organizational behavior. Explain its need, characteristics and importance. 

2.  miHkksDrk vuqla/kku ls vki D;k le>rs gSa \ miHkksDrk vuqla/kku dh izfØ;k dks le>kb,A 
    What do you mean by Consumer Research? Explain the process of Consumer Research. 

3.  vfHkizsj.kk dh fofHkUu fopkj/kkjkvksa dks le>kb,A 
     Explain the various theories of motivation 

2. Advertising and Sales Management  
 

1.  ^^foKkiu ij fd;k x;k [kpZ fofu;ksx gS] viO;; ughaA** ml dFku dh vkykspukRed   
     O;k[;k dhft,A 
     "Money spent on advertising is an investment not a waste." Critically examine this   

      statement. 

2.  समाचार प�ीय �वापन से आप �या समझते ह� ? इसके लाभ-हा�न समझाइये । 
     What do you understand by Press Advertisement? Explain its merits and demerits. 

3.  foKkiu ctV fuekZ.k dh fofHkUu voLFkkvksa dks le>kb;sA 
     Explain the stages of making Advertising Budget. 

3. Rural and Agricultural Marketing 
 

1.  �ामीण बाजार �वभि�तकरण से आप �या समझत ेह� ? �ामीण बाजार का �वभि�तकरण "कन  

     आधार$   पर "कया जाता ह ै?  

     What do you mean by Rural Market segmentation? What are the criteria for segmenting  

     a Rural   Market? 

2.  forj.k okfgdkvksa ls vki D;k le>rs gSa \ miHkksDrk eky dh forj.k okfgdkvksa ds jax 
    crkb;sA 
     What do you mean by channel of distributions? Mention the channels of distribution of   

     consumer   goods. 

3.  Hkkjr esa d`f"k inkFkksZa ds foi.ku dh orZeku fLFkfr dh foospuk dhft,A blesa lq/kkj ds 
    mik; crkb;sA 
      Discuss the present scenario of marketing agricultural goods in India. Suggest  

      measures for its  improvement. 

4. International Marketing 
1.  �व&भ'न (कार के �नया)त सगं ठन कौन-कौन से ह�? "कसी �नया)त सगं ठन के चयन को (भा�वत  

     करने वाले घटक$ क1 2या3या क1िजये।  

     What are the different types of export organizations? Discuss the factors influencing  

      selection of   an export organization. 

2.  अ'तरा)567य �वपणन म8 म:ूय �नधा)रण क1 (";या समझाइये ।  

     Explain the process of price determination in International Marketing. 

3.  vizR;{k fu;kZr ls D;k vk'k; gS \ blds ykHk ,oa nks"kksa dh foospuk dhft;sA 
    What is meant by Indirect Export? Describe its advantages and disadvantages. 
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 M.Com - IVth
 Semester Examination  (TAX. GROUP) 

1. Direct Tax in India 
[ Max. Marks :  Regular - 15 ] 

uksV %  lHkh rhu iz'uksa ds mRrj fy[ksaA lHkh iz'uksa ds vad leku gSA 
 Answer all three Questions. All questions carry equal marks.  

1. vk;dj fooj.kh rS;kj djuk ,oa nkf[ky djus lEcU/kh vk;dj vf/kfu;e ds izko/kkuksa dks  
   crykb,A 
     Explain the provisions of Income Tax Act regarding preparation and filing of Return of  

      Income. 

2.  कर �नधा)रण क1 �व&भ'न �व<धय$ को समझाइए | 

     Explain the different types of method of assessment. 

3.  fdu vkns'kksa ds fo:) vk;qDr ¼vihy½ ds ;gka vihy dh tk ldrk gS \ अपील क1 काय)  

     �व<ध का  वण)न क1िजए तथा ऐसी अपील के स@ब'ध म8 आयु�त (अपील) के अ<धकार$ का वण)न  

     क1िजए 

    Against which orders can an appeal be filed with Commissioner (Appeal)? Describe the    

    procedure of appeal and describe the powers of the Commissioner (Appeal) regarding  

    appeals. 

2. Business Taxation 
1.  fgUnw अ�वभािजत पDरवार क1 कुल आय क1 गणना कैसे क1 जायेग ी ? कौन कौन सी आय8  

    पDरवार  क1 कुल आय म8 ugha tksM+h जाती ह ै? 

     How would you determine the total income of Hindu Undivided Family? Which incomes   

     are not  included in the total income of H. U. F. ? 

2. �न@न पर EटFपणी &लGखये 

(अ) iqLrd ykHk ,oa 
(ब) lk>snkjh QeZ ,oa fgUnw अ�वभािजत पDरवार म8 आयकर क1 Iि5ट से अ'तर । 
     Write short notes on the following: 

 (a)  Book Profit  and 

 (b)  Distinguish between firm and HUF from Income Tax Point of View. 

3. क@पनी क1 कुल आय क1 ग णना क1 �व<ध समझाइये ।  

     Discuss the method of computation of total income of a company. 

3. Goods and Services Tax 
1- dsUnzh; th,lVh ,oa jkT; th,lVh D;k gS \  
 What are the Central GST and State GST ?  

2- fjQ.M ds fy, vkosnu ds lkFk layXu fd;s tkus okys nLrkostksa dh lwph nhft,A  
 Give a list of documentary evidences along with refund application.  

3 th,lVh vf/kfu;e ds varxZr ekfld foojf.k;ksa ls lacaf/kr izko/kkuksa dk o.kZu dhft,A  
 Describe the provisions of GST regarding monthly returns.   

4. Advanced Study of Goods and Services Tax  
1- th,lVh vf/kfu;e esa O;fDr esa dkSu&dkSu 'kkfey gS \  
 Who are included in the term 'Person' as per GST Act ?  

2- iath;u izek.k&i= esa la'kks/ku dh fof/k crkb,A  
 Explain the procedure for amendment in registration certificate. 

3- dEiksft'ku dh n'kk dj nkf;Ro dh x.kuk dh fof/k crkb,A  
 Show the method for calculating Tax liability in case of composition. 


