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Ufdedhol BIsol & Tr~ H gD 59T
P gIH 9y 2024—25

o fipM YH I¥ & TWINT AGAIAG USUHH fAhIder W
faenfial &1 te Ufdedd BEd TR w2 fAvafdeme™
bl H Ufdehd BIsd & Ui MHA B8R | $Fd YUl 100
2| 399 JUd A I BT 3MawId B |

o Ufdchd WIS A/4 AW & UIR W 9T 15—20 TSI Bl TAR
HAT B |

U UfdFedhel BIsel Aeifhd fdaRor & MR TR IR &Y |

ST 9 aTel et — et &1 fawg vd fauvm & a3 # fafs
UHRI & Ug PR HREH H I Ul DI JHADI DU [T I8 I
HRAT © | SI—Tdshaad! @1 et | faenfdal o1 T FEior gl anamd
P dIe—dl VIVA-VOCE & I Presentation 311 US HHAT & |

faep! TRfa A IR BRAT— AN S /Hal & YR WGl

gf AT IR AR 2 59 Iy H fefalad fomgeil o e 4

R |

®  UEDI BT O MG BT (3fFares, e, §rel ovdel) &
YR TR

o  {WIAd UTEd &I Reafd Ud AN BT ATher — AP I8 T8+,
afeles WR FaErd /ULl e & JAER WR AYAT YKIATBROT ]

1Y |

o FAIAT UTed B RAfT & el SITAR IUTE /Hal &I Fey
NIRCINI]
a7 ufoRaeft Icure /AT & A1 ol Hd B RT Wl QT § |
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Sample Interview Questions

Name of the salesman :

Name of the Company ( he/she is working in ) :

Age : -—---——--
Mobile NoO. : ——-—ceeeeeeee

TG /AT BT A T 8 |
What is the name of product/ service.

IS /AT BT AR @ g |

What are the qualities of product/ service.

SIS /el & eI a7 2 |
What is the price of product/ service ?

RIT IS /FaT BT BIs gfavgedl e /a1 99TR 2 |
Is there any competitive product/ service in market ?

AMYBT IATE /AT 3= Yfergedl Saurel 9 fhd gR d8ar 2 |
Explain how your product/ service is better than other product/service
available in market.

B I B Il /T TR HU-1 gRT o O 2|

Which offers are given by company on product/ service .

IATE /a1 APT & PR BII—dF I 2 |
Which are the type of product/ service selling.

JYIfaT bl / TT8d BT AP bl /TTed H gRafdd &= & forw My
fh HISARAT BT 3HT BRI & AT I© DY 8 B o |

What difficulties you feel to convert your prospected customer/Purchaser
in to real customer/Purchaser & how will you solved these difficulties.

a1ga fasmg ufafafs & w1 <l 2
What are the duties of Outdoor salesman.

AlC—SWIGd Jed T4 & ®9 ¥ A T 7| faemeil sow Sare /dar
Product/Service & AR SWRIGT AR YT H URacd H Fahd o |
JorT I Ui Bl WA IR G T |

o Aspy gAY & AT FRIChR & 18T (Proof) & ford faemelf @t

A aN

famadmal @ 91 wiel vd a9 fAhadwdl & a9 ®Ie Bl BicIhiul
ST B
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. fde! g9ie — Sales Budget

Ower a9t @ Ak A=T—sHeAT T T & SR WR N a8 & forw
I Ioic IR fhar ar g1 o Tuea Sde @ famy guie @
STHGRI—H1RID, ARG, Afaied Td I & SR U SHGRN o
ST =ty |

° fassa ®rer —Sales Quota

fasra ®Ier @ SMeR § goie 3rafr &1 Turnover (Total Sales)
DI TGN AR & B H < A A1y |

. fa! &=:—Sales Territory
fapa a3 @ IFERI § IR /[T B Ay WRIHI-3ER, d8dld,
IR Ud U< &I SIHBN UG 39 &l H BRRG SR/ Hdl
Al B AT BT SIHBRT & ST a1fey |

5. fasmuE, aafaaera 9y iR I IR & 99 3R

° ﬁ?qu:f—(Advertisement)

g AT U g, WdT A1 el & aR H A= 9eAl @ gRI

SUHTEIT DI SITHHRT TaT wm%‘aﬁsﬁﬁwwwéﬁw$
TRY HEgH— WAMER U, U], SR fAEud, Ued, siferd, 999,

trﬁa%?r fasmuE, ¥[Ro ud o fasiow & Armw el Selifdor,

R, Fet weeie enfe |

° fdava fahd —(Personal Sales)

T fasha H fashar vd Wed & #ed Yuel F9dh Ud 98RBT ©
SAD] UHE IGavd UTEDI Bl Hd THRRI Pl B B §U (A BHRAT
2 | SHBT SUANT YTed AJie & A1 [y gig & ford fdhar omar & |

. IEEARCEIES —(Sales Promotion)

frdll o= a1 Aar @1 f9wT # gfg HA @ folv U YAl T sHH e
far Smar & S i i gefa @& 981 8 2| 39 UHE AR § —
A IR, Hel U ueelfl, qud e, se a1 Rde anfa |

foenfefal &1 S99 T S /war & Hey #/ fasigs, afdd
fasra vd Ay Fagq & IR < ST anfev |

3l / OR
B ¥CSI/ CASE STUDY

HAARIY Bl IR G Heed qadrd gU bl P Bl o S
(HeHARY U ) fawR | 9arsy |




